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- Ad networks Even if it’s not good news,
- Advertising AdSense Goes Glam it's good news to know.
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Media Google will become Glam's exclusive Web search provider, as well as deliver contextual AdSense

Microsoft ads to the property.
Mobile

MySpace “Our strategy is to provide our audiences and advertisers with the most integrated and contextual
New/Cool entertainment experience possible, and our collaboration with Google provides additional and
Noteworthy different contextual ad opportunities for advertisers," said Glam Media Chairman and CEO Samir
Off-Site Arora in a statement.
People
Privacy The #2 women's property after iVillage, Glam claims 12 million unique monthly visitors.
Rich/Streaming/Video

- Search

- Social Networks

- Syndication/RSS Trackback Pings

- Viral/Buzz

- Virtual Worlds TrackBack URL for this entry:

- Worst Practices http://post.blog.searchenginestrategies.com/cgi-bin/mt/mt-tb.cgi/7498

- Yahoo

- YouTube Comments

Google Analytics. Sign up today. It's free.

Google

Glam Media
has let it be known they've inked a
multi-year deal with Google. The deal
feels so glamorous, in fact, that announcement dominates the home page of the women's
lifestyle site. Could this mean Google's now a fashion accessory in addition to everything else?

Posted by Rebecca Lieb at June 4, 2007 10:34 AM

Archives: Jun 07 Post a comment
S M TW T F S

1 2 You are not signed in. You need to be registered to comment on this site. Sign in

3 04 5 6 7 8 0 [ —— e Ll B .
10 11 12 13 14 15 16 See More Posts From: Today | This Week | This Month

17 18 19 20 21 22 23
24 25 26 27 28 29 30

More Archives
Posts Today
Posts This Week
Posts This Month
Monthly Archives
June 2007

May 2007

April 2007
March 2007
February 2007
January 2007
December 2006
November 2006
October 2006
September 2006
August 2006
July 2006

Search The Blog

Blogroll
SearchEngineWatch Blog

How To Comment
Click For Blog Feed!

XML RSS

Stats

Features
Search Engine Watch
Events

Resources

AZR

Marketing
Excellence
AWARD 2006

About
Advertise
Contact

FAQ

Feedback
Write for ClickZ

When you can see
how all the pieces fit.
Everything Clicks.

Special white paper.
Get it now! ©

(

CORE METRICS

» Newsletter Sign Up

Subscribe to Clickz
News Daily

| HTML _| Text

Subscribe to Clickz
Experts Daily

| HTML _| Text

Subscribe to Clickz
Stats (Twice Weekly)

| HTML

Subscribe to Clickz
Features Weekly

| HTML _| Text

Subscribe to ClickZ's
SearchDay Daily

| HTML

- my@email
 SIGN UP |

Click for More
Newsletters

1 Learn how to develop high-volume, high-quality .
DOWN LOAD NOW: lead programs for your company. OMNITURE
COMPLIMENTARY GUIDE * Monetize and optimize your prospect database
“8 Critical Success Factors * Avoid lulls in the sales cycle
for Lead Generation * Create ideal customer profile
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