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Memo Pad: Are You A Foodie? ... Filling The Gap
... When Do They Watch The Shows?
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WHEN DO THEY WATCH THE SHOWS?:
With all the talk in the magazine world
about multiplatform branding, it comes as
no surprise that Marie Claire editor in chief
Joanna Coles and her editor-at-large
Joyce Caruso Corrigan have been
blogging from Milan Fashion Week. But
don't bother searching for their musings
on Marie Claire's Web site. The duo are
writing for glam.com, which describes
itself as "functioning like an online fashion
magazine.” (Don't they all?) Many of the
other bloggers on the Glam Blog Metwaork,
while fashion-focused, appear to be
independent, and itis free to join. Said
Coles, reached by e-mail in Milan, "Glam
approached us because they were mad
far the [Marie Claire] redesign with Maggie
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Gyllenhaal on the cover that we Kicked off
in September ... Samir, the founder, blew

us away with his personal style and what's
not to love about moving into a new Related Links

space?" A spokeswoman for the lndustn*

magazine said Marie Claire's own Web

site would link to the glam.com blogs, Memo Pad: Women lssues ... Already
though at press time this was not yet the Soring ... Design’s Double Act
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